The Legitimate
Knowledge Panel

Foundation Checklist

Get Your Google Knowledge Panel Without
Wikipedia or Paid Press

The Exact 3-Point Audit | Used to Go From Invisible to
Verified




Introduction: Your Escape
From the "Notability Loop"

You're stuck because you've been given the wrong map.
This checklist is the correct one.

I'm Kashif Mukhtar, and | created this checklist from the notes |
used to build my own verified Google Knowledge Panel. It contains
the exact, step-by-step audit process | performed on my own
website and profiles, which allowed me to bypass the traditional
"Wikipedia > News > Notability" loop entirely.

This isn't theory. It's my proven path.

How to Use This Checklist:

C] Go through each section in order.
O Be brutally honest in your assessment.

C] Every "No" is not a failure—it's your precise, actionable next
step.




Part 1: The 3-Point Technical
Website Audit

(Your Digital Foundation)

Your website isn't just a brochure; it's your primary entity signal to Google.
If this isn't solid, nothing else will work.

Point 1: The Security & Trust Signal
Google prioritizes secure sites as authoritative sources.

.

() ssSL cCertificate Active: URL begins with https:// (not http://)

O Security Headers Implemented: Checked using a tool like
securityheaders.com

(] No Mixed Content Errors: All resources (images, scripts)
load securely over HTTPS

(] Regular Security Scans: Using a plugin like Wordfence or
Sucuri

My Note: A secure site tells Google you're a professional, trustworthy
entity. It's non-negotiable.



Point 2: The Speed & Performance Test

Slow sites hurt user experience and search visibility.

O
O
O
O

Core Web Vitals (Mobile): Scores 90+ on Google
PageSpeed Insights

Core Web Vitals (Desktop): Scores 95+ on Google
PageSpeed Insights

Time to Interactive: Under 3 seconds

Caching Enabled: Browser and server caching properly
configured

My Note: My scores were 90+ (mobile) and 97+ (desktop). Speed
proves technical competence to Google's algorithms.

Point 3: The Technical SEO Health Check

Can Google properly crawl and understand your site?

-

O

XML Sitemap: Exists and submitted to Google Search
Console

Robots.txt: Properly configured and not blocking important
resources

Clean URL Structure: URLs are human-readable and logical



O Mobile Responsiveness: Site renders perfectly on all
devices

O Structured Data Errors: Zero critical errors in Google Search
Console

Action Step: Run your site through Google PageSpeed Insights and
note your scores here:

Mobile Score:
Desktop Score:




Part 2: The Digital Consistency
Scan

(Building a Coherent Entity Across the Web)

Google looks for consistency to verify you're the same person everywhere.
Inconsistency creates confusion and kills entity recognition.

The Branding Consistency Check

Your identity should be unmistakable across platforms.

,
O Name Consistency: Exact same name used on all profiles
(e.g., "Kashif Mukhtar" everywhere)
C] Profile Photo: Professional, high-quality headshot used
consistently
(] Bio/Description: Core professional description is similar
across major platforms
O Website URL: Your primary website is linked everywhere
L

The Platform Priority Audit

Focus your energy where it matters most.

Essential (Complete These First):



(] Linkedin: Fully optimized with detailed experience and skills
O GitHub: (If relevant) Shows active, quality contributions
O X (Twitter): Professional bio with link to website

O Facebook Business/Professional Profile

Secondary (Important for Completeness):

Crunchbase (for entrepreneurs)
Clutch (for service providers)
Google Business Profile (if applicable)

Industry-specific professional networks

O O O O

Action Step: List your top 3 most consistent profiles:




Part 3: The Schema Starting
Point Assessment

(The Secret Language Google Understands)

This is where most people fail. Most schema plugins generate generic, low-
quality markup. You need precision.

The Basic Schema Health Check

Do you have any structured data at all?

.

O Schema Markup Present: Using Google's Rich Results Test

O Correct Schema Type: Using Person and/or Organization
schema

C] No Critical Errors: Rich Results Test shows zero errors

C] Key Properties Included: name, url, description, sameAs
(social links)

The "Entity Richness" Evaluation
Does your schema tell Google a complete story about you?

Rate your current schema (check what you have):



Basic Identity (name, description, URL)

Social Connections (sameAs property with 3+ social
profiles)

Professional Details (job title, skills, knowsAbout)

Geographical Signals (location, address)

Creative Works (links to your projects/products)

Credentials (education, certifications)

O 0O O 0O

My Breakthrough Moment: | stopped using auto-generated schema
and wrote it manually. When | reached these quality scores, my
organic traffic surged:

100/100 g 90/100 § 98.6/100

ChatGPT Schema
Rating

Gemini Schema Claude Schema Rating
Rating

Your Schema Starting Point

Be honest about where you are now:

.

D Phase 1: No schema markup yet




O

Phase 2: Basic, plugin-generated schema

Phase 3: Custom schema with some rich properties

Phase 4: Comprehensive, entity-focused schema (my final
approach)



Your Immediate Action Plan

Based on your checklist results, here's what to tackle first:

If you scored mostly NOs in Part 1:

Priority #1: Fix your technical foundation. Security > Speed >
Technical SEO. Without this, advanced strategies won't work.

If you scored mostly NOs in Part 2:

Priority #1: Achieve consistency across your top 3 professional
profiles. Perfect your LinkedIn, then replicate that consistency
everywhere.

If you scored mostly NOs in Part 3:




Priority #1: Implement basic Person schema on your website.

Start with name, description, URL, and 3 social profiles.

Next Steps: From Foundation to
Verification

Completing this checklist means you've built the legitimate foundation that |
proved works. The next phases in the process are:

1. Advanced Schema Engineering (beyond basics)
2. Content Strategy for Entity Authority
3. The Claiming Process & Timeline Management

4. Ongoing Optimization

Remember:

I built my Knowledge Panel with just these fundamentals executed
exceptionally well. You don't need Wikipedia. You need a
foundation so solid that Google cannot ignore you.

Ready for the Next Level?




This checklist gave you the foundation. If you're ready to implement
the complete system | used to go from audit to verified Knowledge
Panel, explore my full service.

Kashif Mukhtar
Web, ERP Developer & SEO Specialist

Verified Google Knowledge Panel Holder

kashifmukhtar.com




